One Calgary Marketing Approach Overview

Campaign concept
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To create the campaign concept to inform the visual look and feel of the ads that would promote the service pages and the property tax calculator,
the One Calgary communications team considered:
1. Campaign timing (late December to early March)
2. Research on services that were utilized most during the winter season (based on 311 call data, and web research on user searches)
3. One Calgary approach — focus on services and collaboration between services to deliver better service results

Top of mind for citizens during the winter season were: Public Transit, Streets, Sidewalks & Pathways, Parks and Open Spaces and Recreation
Opportunities. The concept of “Keeping you on the move” was created to show how these services together helped keep citizens on the move in
winter. This concept creates connections that may not be obvious and builds a more comprehensive narrative about the breadth of City services.

Push 1
(December 2018 to
January 2019)

Push 2
(February 2019 to
early March 2019)
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Marketing plan

Channel

December

January

Audience

DIGITAL

Online Ads
Digital Display Unit Ads
E-Newsletters

Social Media

All audiences, including multicultural communities.
All audiences, including multicultural communities.

600+ subscribers interested in City's planning and budgeting process.

Primary: adults, youth, millenials.
Secondary: seniors.

TRADITIONAL

Broadcast - Report to Calgarians Video

Radio - 30s Spots
Daily Newspapers
Multicultural Publications

Type

February

TW: adults, seniors.

Cineplex: adults, youth, millenials.
Adults 25-54

All audiences.

Multicultural communities: Chinese, Punjabi, Filipino, Latino.

4 11 18 25| 4 11 18 25

Audience

DIGITAL

Online Ads
Digital Display Unit Ads

Search Engine Marketing - Google Adwords
Social Media - Paid Ads

All audiences.
All audiences.

Adults, youth, millenials.

Adults searching for City services and tax related keywords.

TRADITIONAL

Broadcast - Report to Calgarians Video

TW': adults, seniors.
Cineplex: adults, youth, millenials.
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Multicultural publications
Calgary
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1.1 million impressions
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about Nadia's murder. and
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cate for preventing domestic
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Gems for Gems to establish a
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435,515 impressions and 6,789 link clicks
91,563 video views Instagram
2,643 reactions, 341 comments and 90
shares @ oyorcsaxy

Twitter
fi) City of Calgary @ y
FaCGbOOk @cityofcalgary m
@ City of Calgary — Your Local Government soe Do you want ’FO know how your property tax
Q&> Published by Salesforce Marketing Cloud [7] - January 17 at 9:00 AM - @ dollars are being spent? Use our online tool

to get a breakdown. calgary.ca/tax-
breakdown

It takes a variety of municipal services to keep you moving this winter.

* There are 16,636 paved kilometres of roadway in our city.

« 3.2 million trips every day on our roads as a driver or passenger with a
$0.20 operating cost per trip.

* 8,219 painted crosswalks.

+» 1.1 million people use City sidewalks and pathways every day with a $0.10
operating cost per trip.

» 99 5% of citizens have access to City parks within a five-minute walk or
400 metres.

Find out how we're investing in the services you use every day and use our
calculator to get a breakdown of where your property tax dollars go at
calgary.calyourservices.

calgary.ca

Tax Bill Sample

My 2019 property tax

100 Calculate >

Provincial education tax @

38.6% $38.63
ANNANANN

Bylaws and Public Safety

22.8% $22.80 v
=3

Transportation

15.3% $15.25 v
=

Enabling Services
9.8% $9.7¢ v

Parks, recreation and culture

6.5% $6.53 v
5]
Social programs and services
4 1.9% $1.93 v
- e e B e—ty— — prr— " ™y . = !
D o A A Y b, PR L N SULBK X ; = 2019 property tax breakdown
CALGARY.CA Enter your property taxes on our online calculator and get a breakdown for how they
were used.
Plans and budget 2019-2022 (One Calgary)

The 2019-2022 Service Plans and Budgets (One Calgary) describe how w..
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