






Background- Rivers District Master 
Plan Vision 

• In November 2016, CMLC engaged an urban planning practice 

from Denver, Colorado - CIVITAS - to guide the preparation of 

the master plan vision for Victoria Park/Stampede Park (aka 

Rivers District Master Plan); 

• In January 2017, CMLC struck a 'special-purpose' working 

committee to support the team's work; 

• The special -purpose committee was given two objectives: 

o To deliver a 20 year vision for the future growth, 

investment attraction, connectivity and livability of the 

Rivers District, while recognizing the district as 

Calgary's original entertainment and cultural Centre. 

o To assist CMLC and the design team, in the creation of 

a holistic and comprehensive urban plan which is 

considerate of the many (disparate) concept plans and 

development programs currently underway and/or 

espoused for the area . 

• 



Background- Rivers District Master 
Plan Vision 

• Working committee consisted of members from: Calgary 

Stampede, Beltline Community Association, Remington 

Development Corporation, Ramsay Community Association, 

Inglewood Community Association, Victoria Park BRZ, City of 

Calgary Green Line Team, City of Calgary Planning and 

Development Team, Ward 8 Councillor, and CMLC; 

• Calgary Sports Entertainment Corporation was involved in some 

early discussions related to the community redevelopment. 

• In February 2018, a draft master plan vision was produced and 

CMLC (with City of Calgary) initiated Public engagement on 

vision 

• First time, full PE program was delivered in partnership with 

City of Calgary (Planning Department); 

• 



A Bold Plan for Rivers District 
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Methodology 
• CMLC and City of Calgary agreed to division of work, 

roles, and initiatives; 

• CMLC role: lead all messaging; coordinate 
community outreach; dedicate trained personnel for 
4 months; manage tool development; be authority 
on community vision and master planning team; 

• City role: manage public survey per City's ENGAGE 
protocols, dedicate planning (ARP) expertise, 
manage website+ survey; be technical authority on 
land use (ARP); 

• Use strategic alliances/partnership to support 
engagement program: YMCA, Calgary Public 
Libraries, Calgary Stampede, Ca lgary Recreation, 
Retail Developers, etc. 

Objectives: 

• To engage Calgarians where they live/work/play - in 
every ward of the City about a modernized vision for 
Calgary's Entertainment and Cultural District; 

• To collect feedback to inform the master 
5,000 surveys /comments 
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Mechanics 

• Events 

• Online advertising 

• Website/ On line Survey 

• Video 

• Brochure 

• Direct Mail 

• Media Relations 

• Stakeholder Meetings/Speaking 
Engagements 

• 



Engagement Calendar 
Name of Event Date Event Type 

Landowner Open House April 4 Open House 

Public Open House April 11 Open House 

Forest Lawn Library April 21 Display/Set up 

Comic Expo BMO Centre April 26-29 Display/Set up 

Shawnessy YMCA Mays Display/Set up 

Quarry Park YMCA MaylO Display/Set up 

Country Hills Library May12 Display/Set up 

Nucleus/Rainforest Group MaylS Direct Presentation 

EV Junction Container Park May 18-27 Display/Set up 

Tourism Calgary AGM May24 Direct Presentation 

Tourism Calgary Database June Direct Email 

Calgary Stampede Database June Direct Email 

Lilac Festival June 3 Display/Set up 

Sunridge Mall June 6 Display/Set up 

Shane Homes YMCA June 16 Display/Set up 

CADAAGM June 20 Direct Presentation 

CADA Membership Database June/July Direct Email 

Music Mile Database June Direct Email 

Industry (BILD/ULI) June 21 Direct Presentation 

Genesis Centre June 27 Display/Set up 

Canada Day July 1 Display/Set up 

CADA Membership Lunch July 4 Direct Presentation 

Westside Rec. Centre Stampede July 7 Display/Set up 

Stampede Rope Square July 9-13 Display/Set up 



Timeline/Outreach 

ROMP fNGAG[MfNl & OUTRfACH 

APRILS 
EV News 
Distribution 

MAYIO 
EV News 
Dtslrlbullon 

JUNf 1-7 
Rl>pcrt 10 
Calaa\3ns (TV 
Commerlcal Spot/ 

JUNE7 
EVNews 
Olstributlon 

APRIL +· t··- .. · ···- - ·-···... t.1nc10Wn«0utra1c11 ·-- ,. -·- - ·•JUNE 

~-- · j. -- Pad Medoa fAprll ll-Jul)' 16)/~ ,..,:<!;;, CMLC • EV Channel~ VRlage Ellp,;rtence Centre/EVJ ···· -··-··· · · •··· · · · ... ~ JULY 
L I . 

APRJllO 
Media Release 

APRIL4 
Cllyof 
Catpy 
Otrect Maft 

MAYI& 
CMLCEmaH 
N-sltrtter 

I JUNE4 
Resident 
OtrectMan 

• OUTIIEACH 

Calgary 
Stampede 
Engagement 
Video Spots 



Mobi le Display Centre 

AIUflW 
Cl.TIii& 
OOEITAIIINT 
IISTIIT ;:;:;::::;;: 
fllCAUAIY 

:::..---

• Storytelling delivered with customized mobile display centre; 40' long x 9' high 
• Community vision described by 'character areas' (Warehouse District, Mixed Use 

Areas, Neighbourhood Centre and Events' Spaces etc.) 
• Trained CMLC ambassadors described history of area, role of masterplan, 

community gestures and amenities, work of planning team and how public input 
could inform the vision (encourage SURVEY participation) 

• 
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Direct Mail/Brochures 

Guide future development 
of the Rivers District 
Master Plan and Beltline Area Redevelopment Plan Open House 
April 11, 4 - 7, St. Louis Hotel calgary.ca/beltlinearp 

lnf>•!r!n" •~hlp 'l"l'lth 

• 1111 
At this open house you will be able to: 

• Learn about the scope and timeline for the 
proposed master plan and ARP amendment s. 

• Share your thoughts on the future cultural and 
entertainment district. 

• Ask questions of City of Calgary and CMLC staff, 

CMLC's role 
As the master developer of East Village, CMLC is 
expanding their scope to steward the delivery 
of the Rivers District Master Plan, which 
outlines a cohesive, forward-thinking vision 
for what is envisioned as Calgary's cultural and 
entertainment district. 

The City of Calgary's role 
The City is working on amendments to th e 
Beltline ARP, which will put in place th e policies 
and framework to support the vision described 
in the Rivers District Master Plan. 

Visit calgary.ca/beltllnearp or contact 311 to 
learn more. 

.. ...,_,.,....._..,; -,,,_, ... 
·c--..-r.._..,. 



Media/Social Media 

• Paid Print and Online advertising program: 
April - July 

• Calgary Herald 
• Metro 
• Facebook 
• Digital display ads: ad network 
• more 

~HELP SHAPE CALGARY'S 
:.CULTURE AND 
~:ENTERTAINMENT 
DISTRICT ANO 
ENTER TO WIN A 
$1000 PRIZE PACK . ~--·-] ci r,-, 

Complete our S minute survey LtJ~ 

Post Details 

Calgary Herald with Calgary Municipal Land Corporation -
CMLC 

4 hrs Paid · 0 

Take a short survey to help shape Calgary's bold new culture and 
entertainment district. then enter to win a $1,000 prize package 

CALGARYHERALD COM 

The east is rising, be a part of it! Learn More 

From the developers who brought East Village 

0 L~1gr Taveroff 

rfJ Like CJ Comment {!;) Share T 

• 



Ward Engagements 
! ~ 
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Ward7 

• St. Louis Hotel Open House x 2 ·I ~ • 
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Landowners Engagement 

• Approximately 60 landowners within the 
Rivers District Master plan boundary. 
including lands owned by the City of 
Calgary, Government of Alberta, Canadian 
Pacific Railway, Calgary Stampede & 
Exhibition. 

Direct Communications: 
• Landowner Letters; February 14 & June 1 
• Landowner Open Houses, 
• Individual meetings and discussions on 

development opportunities 
• Landowner Survey 

• 





Some Early Results 
• Engagement concluded, July 15 

• 3500 public intercepts at mobile display centre 

• Approx. 4000 surveys were completed 

• 7000 comments and ideas shared 

• 29,000 unique visits to CMLC site 

• 13,860 visits to City of Calgary site 

• Over 400,000 media impressions 

• 50,000 e-blasts served up; 27-42% open rate 

• 96% participants were satisfied on 'clarity' of 

information 

• Over 85% of respondents were satisfied with the 

amount of engagement opportunities 
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Emerging Themes 

• CMLC and City are still compil ing 
comments 

• Emerging anecdotal themes include: 

~d~l,'h 
~-

lit 

o Accessibility- walking, biking, public 
transit and vehicular all important 

o Green spaces, plazas and access to 
the river trend high 

o Not a lot of flooding concerns 
o Positive comments/attitudes on new 

arena 

o Variety of housing stock and mixed 
densities important 

o Prepare and plan for families in 
community 

-~ , 
r.~,-+c .~ • • ·~· -.;··. . " 
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East Village Master Plan - Engagement Stages 

RivetWalk 

George C. 
King Bridge 
Engagement 

Research 

Qevel~per 
Enga9ement 

SPI ~ 



Rivers District Master Plan - Engagement Stages 

Culture/ 

Amenities 

RiverWalk 

§ lfl Street 
Underpass 

Research 

Resident 

17 Avenue 
Extension 



Next Steps 

• "What We Heard" Report being compiled 

• Report back to Calgarians in Q4 

• Full master plan completed and presented to Council with CMLC 
Business Plan (December) 

• Beltline ARP CPC: February 2019 

• 
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Calgary • Beltline Area Redevelopment Plan Amendments 
and Rivers District Master Plan 

Public Engagement In-person Comment form 

Session: _______ ______ _ 

The City and Galgary Municipal Land Corporation (CMLC) are coRaboralfng on OUT engagement efforts to 
collect feedback from citizens about Calgaiy's tub.Ire cultural and e11tertainment lfJS1rict 'feedback 
collected through our engagement program wm be used and considered by bo!h The City and CMLC as 
we draft amendments to the Beltline Area Redevelopment Plan and =te The Rivers District Master 
Plan. 

Please provide your comments below to share )'Our thoughts with bolh The City and CMLC project teams. 
If you require more time to complete this survey, r:ilease visit our website at calgary.calbeltlineARP. The 
survey will be open until July 16, 2018. 

1. What are the first three digits of your postal <:ode? 
•TIJi:s qut'Sti:Jn.is op6onal and u,,, idDmla5on is being~to MS<ltt' we are reacbit)g ~ ~,,_ 

2. How ·did you hear about this project? (select all that awly} 
o Attended open house o TV I News 
o Pop-up event in my commwiity 
" City-wide pop.up ·event (i:.e. libc Fest 

Comic Expo. E.>st v~ 
o Facebook 
o Twitter 
o Mailed post card 
o Report to Calgarians 

CURRENT USE 

o Email newsletter 
o Newsp,aper(Metro,Herald) 
o Road sign in my commurity 
c My Councilor 
c Other. _ __________ _ 

3. When did you fut east visit Victoria Park? (please &elea one) 
c Wilhln the taat rew weeks c 9--12 months ago 
c 1-4 months ago c More than a year ago 

c ~ months ago o Never 

4. Why did you visit east Vlctorla Park? (please select one) 
o For Slanpede c For the casino 
o For a sporting event " To travel through the area to get !.o other 
c For a concert or entertainment event 
c For an aglil:ulture event 
o Forwork 
o For a conference or function 

communily 
o I ive here 
o To visit family or friends 
o Go to school 
o Other. ___________ _ 

5. ttow did you get to the area the last time y,ou visi ted? .(please select one) 
a Vehicle o Cyc.le 
o Transit - Bus o Uber/Taxi 
o Transil- LRT o Other. ___________ _ 

o Walk 

'l1lili paffiGa,llillimnliron El. hlilll: ailelbd .... DeCily-ofc.llJfr..aC..IIPf\l~I I.And(apor.._undaridlailldaflyd~ ~f!llllmmaJionand 
~rtP~Ad.,~ll'4a.tlNQlllyUNlllllll'prcjHl:updllll:SNlrbld'Uii .. lllllllil-U,.,andllhanOlalki,MIIIIWPlaaptcijKt.ryMll .... ...,,,q~ ---m-, .. 3ll. 

The 0.., of C.lp,y I P.O. ii"" ll.00 ,m_ M I C.li;,ry, AB, C.o-TIP ZM, 
cal;.a ry.Q.(beh:line:arp I mnt:art 311 



3. The Rivers District Master Plan is a twenty-year vision that imagines east Victoria Park as a 
mixed-use cultural and entertainment district that is inspired by its entertainment DNA. The 
master plan seeks to create a cohesive vision for the community that will balance new 
residential development offerings for some 8000 new residents, over 4 million square feet 
mixed-use development, vibrant walkable streets and establishing critical connectors in and 
out of the district based on this vision what experiences are most important to you? 
(Select your top three choices) "These are subJect to future project approval 

o Riverfront access, parks and open o Urban residential options 
spaces o Office spaces (specialty) 

o Pedestrian and biking access o Hotels 
o Better transit and circulation o Expanded BMO Centre* 
o Food and beverage options o Festival street 
o Retail o Modernized arena facility" 
o Entertainment attractions 

9_ The Rivel"S District Master Plan is a twenty-year vision that imagines east Victoria Park as a 
mixed-use cultural and entertainment district that is inspired by its entertainment DNA. The 
master plan seeks to create a cohesive vision for the community that will balance new 
residential development offerings for some 8000 new residents, over 4 million square feet 
mixed-use development, vibrant walkable streets and establishing critical connectors in and 
out of the district based on this vision what experiences are least important to you? 
(Select your to~ three choices) "These are subject to future project approv61 

o Riverfront access, parks and open o Urban residential options 
spaces o Office spaces (specialty) 

o Pedestrian and biking access o Hotels 
o Better transit and circulation o Expanded BMO Centre* 
o Food and beverage options o Festival street 
o Retail o Modernized arena facility" 
o Entertainment attractions 




