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Background

The City of Calgary’s Corporate Public Art Policy has resulted in many permanent sculptures and a variety of other artist-designed
installations. However, as a result of recent controversy in 2017, Council directed The City of Calgary’s Administration (The City) to
suspend the program and report back with recommendations on a new process for this policy. As part of this process, The City
commissioned NRG Research Group to conduct a survey to capture Calgarians' attitudes and perceptions of Public Art and the
Public Art Process.

Methodology

All data were collected via telephone using random digit dialing (RDD). Numbers from both landlines (57%) and cell phones (43%)
were included to obtain a random and statistically representative sample of Calgarians.

To ensure the feedback is gathered from a representative group of Calgarians, sample quotas were set by age, gender and city
quadrant of the general population aged 18 and older. Data were then weighted to the 2016 Civic census for age and gender.

A pre-test occurred on April 12, 2018 with n=23 completions. The fieldwork dates were from April 19 to 24, 2018. As there were no
significant changes to the survey, the pre-test respondents were included in the main sample. A total of n=500 interviews were
completed.

Note: For a general population sample of n=500, the maximum margin of error at the 95% level of confidence is +/- 4.4%. In this
report, differences are shown for demographics only where they are statistically significant at a 95% confidence level.
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The Public Art Process

+ Understanding of the process used for selecting Public Art in Calgary is low, with only 32% of respondents who agree
they understand.

+» Awareness of specific details of the process are similarly low, with approximately two-thirds of respondents stating they
are unaware.

+ Generally, more than half of respondents think the public should be involved at all stages of the process. The steps for
which most respondents think the public should be involved are unveilings (86%), concept selection (81%), and artist
selection (76%).

+» When asked for specific ways to improve the Public Art process, the most frequently mentioned ideas were “more
public involvement/consultation (35%) and “more communication/information/advertising” (28%).

General Attitudes Towards Public Art

s 85% of respondents said it is important that a Public Art program is financially accountable.

%+ Having a Public Art program that is open, flexible, and inclusive when considering citizen input is important to 79% of
respondents.

s T74% feel that supporting local artists should be the primary focus of the Public Art Policy.
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Information Desired

+ Agreement is strong that more information is needed about Public Art projects (85% agree), about the Public Art
process (84%), about selection of artists and their concepts (82%), and that the public in general need more input
(80%).

« 55% are not satisfied with The City’s communication on the Public Art process.

¢+ More than half of respondents would like to have more information on actual costs of Public Art proposed (77%), local
artists selected for Public Art (74%), the proportion of spending that goes towards the Artist vs. fabrication and
maintenance (69%), the procurement process (63%), and the Public Art selection panels (61%).

+ City Website (39%), Newspaper (35%), TV (33%), Facebook (21%) & Radio (20%) are the most frequently mentioned
ways to find out about Public Art.

Types and Locations of Public Art

+» With a few exceptions, respondents said that Public Art will have positive impact in many places.
+ Top places where Public Art has the most positive Impact: Downtown/Inner city, Art destination, Community
hubs, Places where people walk, & Gateway locations.
% Secret/Unexpected places and Non-physical locations have the least positive impact.
¢ More than half of the respondents felt that many different types of art would have positive impact.
++ Top Types of Public Art having positive Impact are: Sculpture/Object-based, programs where the public can
participate, types that use natural elements, and murals.
+* New technologies and temporary have the least positive impact.
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Understanding of Public Art Process
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% Understanding of the process used for selecting Public Art in Calgary is low, with only 32% who agree
they understand.
s About two-thirds or fewer are unaware of specific details of Calgary’s Public Art Program.

Net Agree
(5+4)
| understand the process garl)lgaac; for selecting Public Art in 320, TIA 17% 329,
0% 20% 40% 60% 80% 100%

m5 - Completely Agree =4 m3 m2 m1-Completely Disagree

Q.D1-D10. Next, I'm going to read you a series of statements about the Public Art Process in Calgary. For each statement, please tell me whether you disagree
or agree. Please use a scale from 1 to 5 where 1 means you “completely disagree” and 5 means you “completely agree.”

Base: All respondents n=500

A selection panel of 7 citizens chooses artists and approves | 357
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concepts for Public Art projects 65%
m Aware
Artists are required to engage the public before developing GG 307
their final concept and design for Public Art projects 70% Unaware

The majority of artists contracted by The Public Art Program | 23%
are local 72%

0% 20% 40% 60% 80%
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% Q.B4-B10. Please tell me whether you were aware or unaware of each before today.
© Base: All respondents n=500
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Public Involvement in Public Art Process

% Most respondents think the public should be involved in the unveiling event (86%).
% Many respondents think the public should be involved in the concept selection (81%) or artist selection
(76%).
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At the beginning when Capital projects are initiated * 72%

Creating the Call for Submissions that goes out to artists _47022%

By sitting on the Jury panel *% 68%

- : I 76
Artist selection 23% 0

Artist concept creation I 56 %%

Concept selection S 17
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19%
Unveiling Event / Celebration of the final artwork 14%_ 86%
0% 20% 40% 60% 80% 100%
m Should be Involved Should not be Involved
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S Q.E1-E7. Which of the following steps in the Public Art Process do you think the public should be involved in? ASKED IN THIS ORDER
8 Base: All respondents n=500
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Suggested Improvements for Public Art Process
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% When asked for suggestions on how to improve the Public Art process and outcomes, “more
public involvement/consultation” was most frequently mentioned (35% of mentions); followed by
“better communication/increasing awareness” (28% of mentions).

More public involvement/Consultation | ENNININIGININININGNGNGEEEEEEEEEEEEEEEEEEEEEE 350
Better communication/More awareness/Info/Advertising | EEIENGNGNGNGNGNGEGEGEGEGEGEGEGEGE 020

Transparency/More open about the process/Accountability | EGINGNGEGEGEGEGEGEGE 107

Choose better projects (showcase city, heritage/More downtown I 15
art/Better location/Public access, functional, etc.) °

Hire local artists/Involve local artists || EENNEEEN 8%

Costs too much/Don’t spend as much money/Limit amount o
regardless of capital project dollars I 6

Other 1l 3%
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None/Nothing /Doing a good job Il 2%

Don’t Know/Refused I 15°

0% 10% 20% 30% 40%

6 abed

o, Q.E8. What would you suggest to improve the Public Art process and outcomes in Calgary? CATEGORIES CODED FROM VERBATIM RESPONSES,
S8 MULTIPLE RESPONSES ACCEPTED (PERCENTAGES WILL NOT ADD TO 100)

Base: All respondents n=500
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@§ s 85% of respondents said it is important that a Public Art program is financially accountable.
3 * Having a Public Art program that is open, flexible, and inclusive when considering citizen input is
§ important to 79% of respondents.
s ** 74% feel that supporting local artists should be the primary focus of the Public Art Policy. Imp"('ﬁ:ant
: (5+4) &
g
g A public art program that is financially accountable 85% 3
: 2
5 g
g Having a Public Art program that is open, flexible and inclusive _ 0 o
§ when considering citizen input 54% & 9% E
T
= Supporting local artists as the primary focus of Calgary's _ _ ° 8
> Public Art Policy 26% B 6% B -
i) (7))
5 P
I‘;<> Having Public Art that fosters and enhances local, regional, _ _ o 2
ﬁ national and culturally appropriate artists 42% 20% 7% 5% g
% g
Having Public Art installations across different parts of Calgary 23% 6% 6% ICERD g
<
Public Art showcases our city both nationally and _ _ 57%
internationally e 2 9% ’

m5-Very Important =4 m3 m2 m1-Notatall Important

Q.B14-B19. Next, I'm going to read you a series of statements about Public Art in Calgary. For each statement, please tell me how important it is.
Please use a scale from 1 to 5 where 1 means “not at all important” and 5 means “very important.”
B
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Public Art Process Information Needs

Calgary [#e»
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s Agreement is strong that more information is needed about Public Art projects (85% agree), about the
Public Art process (84%), about selection of artists and their concepts (82%), and that the public in
general need more input (80%).

% 55% disagreed they are satisfied with The City’s communication on the Public Art process.
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% Agree "20
g (5+4) £
py There needs to be increased communication about 85% =
§ opportunities for the public t(_) be engaged about public art ¢ >
3 projects a
[0
o 3
=2 . L. o
& There needs to be increased communication and engagement o 84% o
% about the Public Art Process 55% §
S
= There needs to be increased communication about the 5 o 82% o
f selection of artists and their concepts for public art <
% g
The Public should have more input into the selection of Public g
P 13% 4% LU
| am satisfied with the City's communication about the Public
At Process 26% 28% 27% 19%

m5 - Completely Agree 4 m3 m2 m1-Completely Disagree

abed

g’Q.D1-D1 0. Next, I'm going to read you a series of statements about the Public Art Process in Calgary. For each statement, please tell me whether you disagree
'B"or agree. Please use a scale from 1 to 5 where 1 means you “completely disagree” and 5 means you “completely agree.”

Base: All respondents n=500
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More Detail on Public Art Process

% In terms of what type of information respondents would like, most would like more information on
the actual costs of Public Art (77%), and on local artists selected for Public Art (74%).

% 69% want to understand the proportion of spending that goes towards Artists vs. Fabrication and
Maintenance.

s 63% want more information on the procurement process, and 61% want to know more about the
selection panels.
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The actual cost of the Public Art proposed 23%_ 77%

Local artists selected for Public Art * 74%
m Like More Info

The proportion of Public Art spending that goes

towards the Artist vs. Fabrication and * 69% Have Enough Info

Maintenance

The Public Art Procurement process _37% 63%
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, - ., 1%
The Public Art Selection Panel 39%

0% 20% 40% 60% 80% 100%
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9 Q.D11-D15. Would you like to have more information about the following?
8 Base: All respondents n=500
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Sources of Info for Public Art

Calgary [#o¥
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% The most frequently mentioned ways people wanted to find out about Public Art are The City’s
Website, Newspaper, TV, Facebook, Radio & Twitter.

City website 39%
Newspaper 35%
T.V. 33%
Social media — Facebook 21%
Radio 20%

Social media — Twitter = —— — ———————— 1 5/,
Social media — Instagram == | 39,
Email ———————————— 139
Community association news letter —————— 59/,
Non-city website ——— 3/,
Billboards/Signs/Posters m—— (Y%,
Paper Mail/In the Mail =—— ———— G,
Social media — YouTube m—— (Y%,
Online m————— 5,
Community Information session m— 5
News m— 4,
Open house/Council mtg/Announcement m—— 49,
Pamphlets/Brochures 49,
From the artist’'s website —m— 49,
Blog e 37,
Friend / family / conversation e 39,
From an artist talk . 29,
Public Art Board members mmmm 29,
Other —— (Y,
None w39,
Don’'t Know mesm 29,

0% 10% 20% 30% 40%

S.Q.D16. What ways do you want to find out about public art? — CATEGORIES CODED FROM VERBATIM RESPONSES, MULTIPLE RESPONSES ACCEPTED

B(PERCENTAGES WILL NOT ADD TO 100)
Base: All respondents n=500
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Types and Location of Public Art
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Type of Places for Public Art - Positive Impact

Calgary [#o¥
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s With few exceptions, respondents said that Public Art will have positive impact in many places.

% The places where Public Art will have the most positive impact is Downtown/Inner city (88%),
followed by Art Destinations (87%), Community Hubs (86%), places where people walk (86%) and
gateway locations (84%).

Downtown / Inner City I 5%

Art destination (such as a gathering space with many kinds of public art) I 37 %

Community hubs / gathering places (such as plazas, or recreation
centers)

Places where people walk (such as near pathways or Plus 15) I 86%

I 86 %

Gateway locations (such as community entrances, City entrances, or
near major institutions like health care centres or airports)

Parks and natural spaces I 77 %

I 84%

Street furniture and amenities (such as utility boxes, light pole banners,
or benches)

Transit (for example on trains, tunnels, bridges, busses, or transit stops) NN 65%

I  65%

ABAINg MaINDY SS920.1d MY dl|gnd Atebje)

Sides of buildings or parking structures I 60%

Suburbs I 49%

Secret/unexpected spaces (such as ravines, under bridges, or

|
alleyways) 34%

-
% Non-physical locations (for example online or app based) I 26%
3

S

n Q.C1. Which type of places do you feel Public Art will have the most positive impact on Calgary
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Type of Public Art - Positive Impact
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+ Respondents indicated that many types of art will have positive impact on Calgary.
s The types of Public Art that will have the most positive impact are sculpture/object-based (84%),
programs where public can participate (81%), uses natural elements (81%) and murals (75%).

Sculpture/object based [IIIINIGIGEGEGEGEGEGEGEEEEEEEEEEEEEEE 54%

Programs where the public can participate in/or experience the e, S
(1]

artist’s work

Uses natural elements (such as water, plants, or wind) [ IG5 19%
Murals on walls or roads I 757
Interactive art (such as kinetic works, art triggered by human e, 73
(1]

interaction)

Functional (such as a bench or bike rack) [ INININGGEGEGEGEGEGEGEGEEEEEEEEEEEEEEEE 657
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Experience-based art (for example performances, literary works, I 65
(1)

or dance)

New Technologies (such as digital media, video, light, or sound) I IININGEGEGEGEGEGEGEGEGEGEEEEEEEEE 617

Temporary (for example short term, moves to different locations, I 53
(1)

limited time only)

0 g| abed

~ Q.C2. Which types of art do you feel would have the most positive impact on Calgary?
o
Base: All respondents n=500
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3 cal N Demographics
i 3 X
 Calgary |#
o ©
9%
g § Q.F1. How many people, Q.F2. Do you have children
3 including yourself, live in living in your home today?
o your household?
: #in HH # Children
S 8% 5%
1 m % ¢ =Male =Female u18-34 =35-54 w55+#NE =NW =SE aSW
CD —
2 Base: All respondents n=500 Base: All respondents n=500 Base: All respondents n=500 @
2 1 13% D
2 49% <
g 2 31% Q.F3. How many years have you lived in Calgary? g
c% I (=2
o 3 18% Years in Calgary E
e
g 0 100% >
% . 26% = None <18 Yy 56% %
g b5+ 13% = 18+y mBoth 50% 27% 3
& 6% 10% 0
Z Base: All respondents n=500 Base: All respondents n=500 0% - §
5
s <5 6-10 11-20 21+ 2
';_>| Q.F6. Do you consider yourself a member of a visible minority? Base: All respondents n=500 g
. . . ®
_g Q.F7. Do you or a member of your family have a disability? Q.F5. Which of the following categories best s
2 . ; . . Q.F4. What s the highest level of schooling you describes the total annual income, before taxes, of wn
M N Oﬂty/D ISAa b| | |ty have obtained? . all the members of your household? S
100, Education HH Income 8
0 86% <
80% 75% Highest Level of Education % Household Income
60% High School or less 15% <$60K 20%
40% 24% Technical/Trades 16% $60-90K 19% :E' o
(1] _| .U
. 20% - 14% Some College 13% $90-120K 19% B9
& o I o
° 0% ] College/University Grad 42% $120-150K 9% =3
© Visible Minority Disability . . g S
% Base: Al respondents oy N Post-Graduate 13% $150K+ 21% 5%
n=500 s © Base: All respondents n=500 Base: All respondents n=500 B ©
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