


1,003,737 
A record number of referrals to 

industry partners (up 75% over 2016) 

944, 193 referrals from 

visitcalgary.com 

(up 72% over 2016) 

59,544 referrals from the 

#AskMeYYC Roaming Team 

(up 129% over 2016) 

@ !! Hat volunteers who 

contributed 1,058 hours of service 

® 1,628 
White Hats presented 

(up from 1,265 in 2016) 

776 
Calgary White Hat Award 

nominations received from 

114 Calgary companies 



@ 41,501 
Sport and major event-related room 

nights contracted 

83 
A record number of events supported 

(up from 70 in 2016) 

37 
Product development 

familiarization trips hosted 

16 
Tradeshows and marketplaces 

attended 

Hosted Rendez-Vous Canada 
Canada's premier international 

tourism marketplace. 

Highest attendance numbers 

and satisfaction rate in 

Rendez-Vous Canada's 41-year 

history 

Contributed $4 million in direct 

economic impact to Calgary 
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6,983,700* 
Total visits to Calgary 

(up 3.7% over 2016) 

3, 120,299 
Hotel rooms sold 

(up 6% over 2016) 

1,258, 756 
Weekend room nights sold 

(up 5.6% over 2016) 

5 million 
International and U.S. passengers 

were welcomed in the new 

International Terminal 

16,275,862 
Passengers through YYC 

Calgary International Airport 
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2,349,285 
Visits to visitcalgary.com 

950,022 
Digital referrals to industry 

(up 31 % over 2016) 

1,094,932 
Social media engagements 

(up 39% over 2016) 

328,864 
Social media connections 

@ Twitter 134,763 

CD Facebook 103,872 

@ lnstagram 60,060 

17,229,067 
Earned media impressions with 

an 8.6/ 10 quality score 

3,338 
Tourism Calgary image 

and video asset downloads 
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Launched Calgary's 
Destination Strategy: 
Ultimate Hosts. Ultimate Host City. 

5 
Destination Strategy initiatives 

advanced 

10 
Public advocacy positions advanced 

for initiatives that will benefit 

Calgarians and visitors, based on 

Destination Strategy alignment, 

vision and stakeholder input 

Developed Tourism Calgary's 

2018-2020 strategic plan and key 

performance measures to align with 

Calgary's Destination Strategy 

14 
Tourism Talks, partner orientation 

and educational sessions hosted 
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