FEATURE THE B2B ELEMENTS OF VALUE

PURPOSE INSPIRATIONAL VALUE
- CITY OF CALGARY
ECEIVED

IN COUNCIL CHAMBER
FEB 2 § 2018

mem: 4.8 canig oM
CITY CEERK'@ DEPARTMENT

CAREER INDIVIDUAL VALUE

VISION

SOCIAL
RESPONSIBILITY

NETWORK MARKABILITV REPUTATIONAL
EXPANSION ASSURANCE

REDUCED
AESTHETICS DEVELOPMENT ANXIETY PERKS

DESIGN & GROWTH &

PRODUCTIVITY ACCESS RELATIONSHIP EASE OF DOING

BUSINESS VALUE

REDUCED AVAILABILITY RESPONSIVENESS EXPERTISE
EFFORT

DECREASED  INFORMATION TRANSPARENCY COMMITMENT STABILITY CULTURAL FIT

HASSLES

ORGANIZATION SIMPLIICATION CONNECTION  INTEGRATION | CONFIGURABILITY REACH FLEXIBILITY

RISK COMPOENT
REDUCTION
OPERATIONAL STRATEGIC
ECONOMIC PERFORMANCE FUNCTIONAL VALUE
IMPROVED COST PRODUCT SCALABILITV INNOAION
TOP LINE REDUCTION QUALITY

TABLE STAKES

MEETING ACCEPTABLE REGULATORY ETHICAL
SPECIFICATIONS PRICE COMPLIANCE STANDARDS
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