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Applicant Outreach Summary

2023 July 06

Community Outreach on Planning & Development
Applicant-led Outreach Summary

Please complete this form and include with your application submission.

Project name: 2015 26 Avenue NW, Calgary, AB T2M 2H1
Did you conduct community outreach on your application? YES or DNO

If no, please provide your rationale for why you did not conduct outreach.

Outreach Strategy
Provide an overview of your outreach strategy, summary of tactics and techniques you
undertook (Include dates, locations, # of participants and any other relevant details)

In order to reach as many community members as possible, we worked on three
different methods: online, mail, and signage.

A Facebook and Instagram add was put up on June 30, 2023, and set to go on until July
14, 2023. The ad directed participants to a Google Form with questions to collect
feedback. We also created a space in our website that allows participants to leave
feedback.

On June 30, 2023, a sign was placed on-site and shared some information about the
proposed land use redesignation and directed people passing by to our feedback
Google Form and/or our website. On the same date, postcards containing the same
information as the sign, guiding people to the Google Form and our website, were also
delivered to neighbouring parcels within 200 m of the site.

Stakeholders
Who did you connect with in your outreach program? List all stakeholder groups you connected
with. (Please do not include individual names)

We've approached the Banff Trail Community Assossiation, neighbours of the parcel,
and close by businesses.

calgary.ca/planningoutreach
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What did you hear?
Provide a summary of main issues and ideas that were raised by participants in your outreach.

As the outreach work just begun, we still don't have a summary of issues and ideas

raised. We will have a summary put together on June 30, as soon as we have
collected feedback.

How did stakeholder input influence decisions?

Provide a summary of how the issues and ideas summarized above influenced project
decisions. If they did not, provide a response for why.

This will be answered together with the feedback summary, as we haven't heard
anything yet.

How did you close the loop with stakeholders?

Provide a summary of how you shared outreach outcomes and final project decisions with the

stakeholders that participated in your outreach. (Please include any reports or supplementary
materials as attachments)

We have provided a space in our feedback forms for people (who would like) to share

their email address and we plan on responding to their feedback and including a
project status update over email.

calgary.ca/planningoutreach
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As part of the Land Use Redesignation application for the address 2015 26
AV NW (LOC2023-0182), our team conducted a community outreach campaing
in the community of Banff Trail from June 30, 2023 to July 26, 2023. Even
though the feedback timeline for this outreach campaing has ended, we
continue with signage on-site to allow for more constituents to express
their thoughts on the proposed land use change. Any comments received af-
ter the end of the community outreach but prior to the Development Permit
release of this project will be valued and accounted for throughout this
project’'s design phase.

To ensure a broad number of participants reached, this campaing counted
with online and on-site advertisement. Below are detailed explanations of
the methods utilized and the results collected through each of them.

ONLINE ADVERTISEMENT

Throughout 15 days of online advertisement on Facebook and Instagram,
3,725 people were teached. The promoted post informed people of the land
use redesignation of the address in question from R-C2 to R-CG and the
intend of developing a complex of 4 townhomes + 4 suited basements

The ad also contained a link to a Google Form for participants to leave
their feedback on the proposal, 74 of the people reached by the ad clicked
on the link.

ON-SITE SIGNAGE

On June 30, 2023, a sign advertising the proposed @ PROPOSED
land use redesignation was posted at 2015 26 AN NW. :ﬁi:i“amGMWON

At the time of this summary, the signage remains on-  reres
site.

The sign includes information on the zoning change
being proposed, on the future proposed development,
and three ways constituents can submit their input -
through the QR that drives participants to a Google
Form, an email address, and a website where inforx-
mation regarding the project and feedback submission
space can be found.
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We are proposing a Land Use Redesignation at
201526 AV NW to transition the land use from the
existing R-C2 District to a R-CG District.

The proposed fand use change would enable
a development vision thal includes & total of
4m4«mm4mmm4

stalls (cne per unit)
within one, 3-storey rowhouse-style building
If you have questions or comments, we want to

hear from you! Please reach out via emall, or take
part in our survery al the QR code prowded.

| Urban Avas
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