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Applicant Outreach Summary 
 

 
 
Outreach Strategy Provide an overview of your outreach strategy, summary of tactics and 
techniques you undertook (Include dates, locations, # of participants and any other relevant 
details) 
 
Community outreach took place for East Huxley Outline Plan in May 2022 in conjunction with 
the outreach for the West Huxley Outline Plan. This engagement is in addition to the 
engagement which took place for the Belvedere Area Structure Plan (ASP) boundary in 2013. 
Where possible, East Huxley incorporated outreach feedback received during the Belvedere 
ASP engagement process into the development of the Outline Plan. 
 
Using the City of Calgary’s Community Outreach Assessment Tool, the East Huxley Outline 
Plan and Land Use Redesignation received a score of 3B. The project received this score using 
the Community Outreach Assessment Tool due to its potential community impact and project 
complexity. The level of community outreach identified as appropriate for the East Huxley 
Outline Plan and Land Use Redesignation was: Listen & Learn, and where appropriate, Consult. 
The applicant identified these two levels of engagement using the City of Calgary Engage Policy 
and the Spectrum of Strategies and Promises. 
 
Purpose of Engagement: 
The purpose of community outreach for this project is to share project information with 
stakeholders, including proposed land uses, transportation corridors, open space concepts, 
stormwater management, phasing, timelines, and urban form; and, to listen and learn to any 
stakeholder comments and questions about the East Huxley development. 
 
Outreach Tactics and Techniques:  
To encourage broad project awareness with stakeholders a variety of outreach tactics were 
used to share engagement opportunities.  
- Project posters were distributed on May 14th to stakeholder groups including the Prince of 

Peace Condo Board, Chateau Estates Mobile Home Park, East Hills Shopping Centre, and 
Garden Road Seventh Day Adventist Church.  

- Highway signs and project boards were placed at key intersections surrounding the project 
site from May 14-26th.  

- Email invitation was sent on May 12th to Ward 9 Councillor Gian-Carolo Carra to attend the 
open house.  

 
Engagement Tactics and Techniques:  
To ensure greater accessibility for stakeholders, participants had the opportunity to get involved 
virtually as well as in-person. In total, over two hundred and forty (240) participants reviewed 
information about the project and/or participated in engagement opportunities.  
 
Virtual Engagement:  
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A website (www.huxleycommunity.ca) was developed to act as a project information hub and 
engagement platform for participants who wanted to have their say virtually. Website users had 
the opportunity to review the same project information as those that attended the in-person 
event. Additionally, participants were able to connect with subject matter experts from the 
Huxley project team to learn more about the project. For more details about the materials on the 
website, please refer to the What We Heard Report. Two (2) participants submitted their 
questions virtually and received responses to their questions, as outlined in the What We Heard 
Report. Over one hundred and eighty (180) participants viewed the website and on average 
spent eleven (11) minutes exploring the information.  
 
In-Person Engagement: 
An open house was held on May 26th, 2022, at the Prince of Peace Manor Senior Living Facility 
Banquet Room from 6:30-8:30 pm. Participants were encouraged to walk through the provided 
project information at their own pace. Project information was displayed on a series of poster 
boards that outlined the purpose of the project and the proposed changes. Additionally, subject 
matter experts from the Huxley project team were present to discuss the project with the 
participants. By the end of the event, approximately sixty (60) participants had signed in and 
participated in the open house.  Four (4) participants submitted comment cards at the open 
house, although informal feedback was collected from the many discussions which occurred 
between participants and the Huxley project team. 
 
Stakeholders Who did you connect with in your outreach program? List all stakeholder groups 
you connected with. (Please do not include individual names) 
 
Through the engagement for the East Huxley Outline Plan and Land Use Redesignation, we 
connected with a variety of stakeholders including.  
- The owner and tenants of East Hills Shopping Centre 
- Garden Road Seventh-day Adventist Church 
- Prince of Peace Retirement Community 
- Chateau Estates Manufactured Home Park 
- The Prince of Peace Condo Board 
- Residents of Calgary 
- Residents of Chestermere 
 
What did you hear? Provide a summary of main issues and ideas that were raised by 
participants in your outreach. 
 
For a summary of the main issues and ideas that were raised by participants throughout this 
engagement period, please refer to the Engagement Tactics section of the What We Heard 
Report. 
 
How did stakeholder input influence decisions? Provide a summary of how the issues and 
ideas summarized above influenced project decisions. If they did not, provide a response for 
why. 
 
As an outcome of the engagement, the Huxley project team has a better understanding of the 
topics that are important to stakeholders. By understanding the interests of stakeholders, it has 
influenced how the project will communicate with stakeholders moving forward. The project will 
ensure the all communications are clear, timely, and informative epically as it relates to the 
topics that matter to the stakeholders. 
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How did you close the loop with stakeholders? Provide a summary of how you shared 
outreach outcomes and final project decisions with the stakeholders that participated in your 
outreach. (Please include any reports or supplementary materials as attachments) 
 
To close the loop with stakeholders, a What We Heard Report has been created to summarize 
the engagement period for this project. The report will be shared on the project website 
www.huxleycommunity.ca for stakeholders to review. 
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